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Total Individuals who fished/permits-   10,529 

Total Workforce( permits and crew)-   40,192 

Total Gross Earnings / permit holders $1,215,553,504 

*One in 7 rural residents over the age of 15 was directly employed in the 
seafood industry during 2009.   

*The Community Development Quota program (CDQ), an allocation of the 
Bering Sea catch given to coastal communities generates more than $100 
million in revenue annually, employs 2,000 workers, pays $15 million in 
wages and invests millions more in training. 





Source: ADF&G 

2010 



Sources: DOR, OMB, DCCED, NOAA and McDowell Group estimates. 

$27.2 million 

$41.8 million 

2009-  $ 69 Million total to State & Local Governments 

 2009 
Total 
$103 
million 



Source: DOR. Total of  $ 151 million over   last 6 years.  



Source: ADF&G, NOAA, and McDowell Group Estimates. 



Alaska landings are 55% of the total of the USA 8.4 Billion Pounds 



Alaska Landings value is 39% of the total of $ 4.4 Billion 
and equal to the combined value of the next 7 states. 



Alaska ports=over  1.2  million lbs or 35% of the total of 3.4 million lbs 
and, $ 457.6 million or 34% of the total of $ 1.4 Billion Dollars 



Over  55% of America’s commercial seafood is caught in Alaska.
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Fisheries Management Methods in Alaska- 

Enforced by the National Marine Fisheries Service 
and the Alaska Department of Fish & Game- 
An important method is Total Allowable Catch (TAC) – set as a 
firm limit, beyond which fishing must stop 
Balancing finite fish stocks with improvements in catching 
efficiency are regulated by:  

Time-and-area closures: These methods allow fishing during 
certain times or in certain 
areas, but not in others 
Restrictions on size of boats: Certain fisheries have limits on 
the size of fishing boats 
Restrictions on type of fishing gear: Virtually every fishery 
has limitations on fishing 
gear, such as the size, design, and use of each type of gear 
Gear prohibition: Certain gear types are completely 
prohibited, such as pelagic 
longlines, sunken gillnets, and fish traps 

Alaska also limits the number of harvesters in a fishery through 
“license limitation” or “limited entry” 
Additionally, Alaska uses rationalization (also known as “rights-
based” management), which grants ownership rights to a given 
fraction of an annual Total Allowable Catch, and “inseason” 
modification to adapt to the realities of the run, the weather, and 
other parameters 



ASMI Mission:   
  Increase the economic value 

of the Alaska seafood resource 
Alaska’s official seafood promotion arm, 
supports Alaska seafood industry  
through promotion in the Domestic and 
International markets of Alaska seafood 
products, education and research 



ASMI Revenue Sources 
•  Industry Assessment (voluntary processor tax) 
•  State of Alaska -GF 
•  Federal Market Access Program  (MAP)- International Program 

currently receives over half of its funding from MAP, which is 
administered by the Foreign Agricultural Service (FAS).  

  Partnership of public and private sectors 

  Public corporation that fosters effective alignment 
with industry marketing efforts 

  Governor-appointed Board of Directors: five 
processors, two commercial harvesters 

  Alaska’s official seafood promotion arm, supports 
Alaska seafood industry  

  through promotion of Alaska seafood products, 
education and research 





Partnership of public and private sectors 

Public corporation that fosters effective 
alignment with industry marketing efforts 

Governor-appointed Board of Directors: 
five processors, two commercial harvesters 

Alaska’s official seafood promotion arm, 
supports Alaska seafood industry  
through promotion of Alaska seafood 
products, education and research 



The management 
of Alaska’s seafood 
resources is a model 
for the world . . . 

Alaska seafood ranks 
second among the three 
most popular food brands 
on U.S. menus. 

Thanks to Alaska’s commitment to science-
based management, fishing and seafood are 
part of our economic future. 

ASMI	  PLAYS	  A	  UNIQUE	  ROLE: 
THROUGH	  ASMI,	  MANY	  INDIVIDUALS	  REPRESENTING	  THE	  MANY	  
DIVERSE	   FACETS	  OF	  THE	  ALASKA	  SEAFOOD	  INDUSTRY –	  PROCESSORS	  
AND	  HARVESTERS, AND	  OTHER	  	  DIFFERENT	  HARVEST	  SECTORS	  WORK	  
TOGETHER	  FOR	  THE	  GOOD	  OF	  ALL. 

Alaska Seafood Brand Equity – Alaska 
Seafood held second place among food 
brands on U.S. menus in 2008 


